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ÅAIA is the worldôs largest life insurer

ÅAIA is focused on helping Kiwis live healthier, 

longer, better lives  

ÅWe operate in 18 markets across the Asia-

Pacific region

ÅWe have been in New Zealand for 40 years

Å In 2018 we acquired Sovereign, making us 

the largest life insurer in New Zealand

ÅWe look after the interests of 587,000 Kiwis

WHO WE ARE



OUR BUSINESS

ÅMost of AIA business is written through 

independent financial advisers and banks

ÅDirect customer contact has been limited 

historically, however we see an increasing 

demand for digital services which empower our 

customers and partners

ÅThe FMA/RBNZ Reviews emphasise the 

importance of putting customers first ïand we 

see a role for digital services in continuing to 

achieve this

ÅAIAôs purpose is to make a difference in peopleôs    

lives through a customer value proposition of 

Life, Health and Wellbeing 




